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Recap

The changes to The Highway Code to help improve road safety for people walking, cycling and horse riding were
communicated in two phases.

Phase 1

A factual awareness -raising
campaign in February and
March 2022, alerting road
users to the changes as they
came Into effect.

Phase 2
A behaviour change campaign ® T s
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Results so far

Awareness

A The percentage of road users reporting to know either a little or a lot about the Highway Code changes
Increased from 36% In January 2022 to 58% In August 2022 (with 83% having heard of the changes by August
2022).

A Despite this progress, there is an opportunity for us to increase awareness further.

Reported Action

A Between January 2022 and August 2022, we saw positive shifts in driver behaviour , for example an 8%
iIncrease In those reporting to always leave a 1.5 metre gap when passing a cyclist.

A However, overall uptake of the behaviours remains relatively low, with only 42% reporting to always give
pedestrians priority at junctions.

A Research has shown that investing in long term, consistent communications is a proven driver of
effectiveness, and we would expect to improve these figures through further paid campaign activity.

We are re-launching Travel Like You Know Them for 6
weeks from 3rd August 2023.




Campaign Aims and Overview

Peopl e donot see peopl e on dantdars.But ;mside or brheeeyy ore efehenbis K e s
person 1 it could be your brother, your mum or your mate.

‘Travel like you know t h e amos to help all road users better understand each other and encourage
positive behaviours to ultimately build a more positive and mutually considerate experience that is safer

for everyone.

The campaign speaks to everyone who users the road, with a focus on those who have a greater responsibility to
reduce the risk that they may pose to others .




Creative Overview

Our Assets
We will be re-running last year's 'Travel Like You Know Them' creative, with small tweaks based on previous post-campaign
Key I\/Iessag es Covered evaluation and two new assets added to the mix!
30s film:
Hierarchy Those that can cause the greatest Key behaviours featured:
harm have the greatest responsibility A Cycling in the centre of the lane
to reduce the risk they may pose to A Overtaking people cycling
others. A Giving way to people crossing or waiting to cross at junctions
_ _ A Performing the Dutch Reach
Cyc!l_st | People may cycle in the cel?tre of the A The Hierarchy of Road Users
Positioning lane or two abreast in certain
situations, whilst allowing others 15s film:
tdooosvoertake when it is safe for them to Key behaviours featured:

AGiving way to people crossing or waiting to cross at junctions

| AThe Hierarchy of Road Users
W hen travelling at up to 30mph, leave

at least 1.5 metres when overtaking Radio:
people cycling, and give people more '

K havi featured:
space at higher speeds ey behaviours featured

A Cycling two abreast

Junctions People crossing, waiting to cross or A Overtaking people cycling
cycling straight ahead have priority at A NEW Giving way to people crossing or waiting to cross at junctions
junctions.

Overtaking Pass horse riders at under 10mph, Out—of—Home:

Horses with at least 2 metres of space. Key behaviours featured:

A Giving way to people crossing or waiting to cross at junctions

Passing Allow at least 2 metres of space and A NEW Overtaking people cycling

Pedestrians keep to a low speed when passing
people walking on the road.

Additional partner assets:

Dutch Ift h e yable te, vehicle users should Key behaviours featured:
Reach open their door with the hand furthest A Overtaking horses
from the door so they can see people A Giving way to people crossing or waiting to cross at junctions

walking or cycling behind them. A Cycling in the centre of the lane




Films

Our 30s film follows Jay, our driver,
on his way to work. On his journey,
he safely overtakes cycling dad,
Gary, gives way to dog-walkers
Lucy and Hazel and takes care to
protect Ali, a man of many talents.

Our 15s film follows Alan, a
strongman who can cut through
wood with his bare hands!

Even though he Is strong on the
outside, he still needs you to look
out for him on the road. This asset
IS also available in Welsh.

Through the cutaways, we learn
more about our characters,
reinforcing the message that
vehicles don't make journeys 1
people do.

Phase 3 Updates - Changed CTA

to '"Follow the HiIighway

Codeo.




